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‘ :Quée es la gamificacion?
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Hacemos las cosas
importantes, mas divertidas,
y las cosas divertidas,
mas productivas.

JJ

Yu-kai Chou



Los componentes
principales de la
gamificacion
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GAMIFICACION

<< a

. Megénicd@ejuegos v
+ Psicologia motivacional

+ Behavioral economics | :

+ Plataformas tecnoldgicas

+ Neurobiologia

&

: . + Ul/UX: Combinado con ' .
: . Requerimientos st do |
para crear un negocio que .

buen juego generan ROI

negocio



‘ :Qué es la gamificacion?




El Octalysis
Framework



Diseno centrado en el humano

Lo opuesto a disefio centrado en la funcionalidad.

. Sistema que esta disenado para optimizar la motivacion
y los sentimientos del ser humano.

En vez de asumir que las personas actuan como robots

que completan cualquier tarea que les sea asignada.




Sentido Epico

Cumplimiento de

Objetivos Empoderamiento

Influencia
Social

Pertenencia

Escasez Impredecibilidad

Evitacion



ACTIONABLE
GAMIFICATION

Beyond Points, Badges, and Leaderboards

Meaning

Accomplishment Empowerment

Ownership Social Influence

Scarcity Unpredictability

Avoidance

YU-KAI CHOU

Gamification Pioneer & International Keynote Speaker
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Articles

Any time

Since 2022
Since 2021
Since 2018
Custom range...

Sort by relevance
Sort by date

Any type
Review articles

include patents
v include citations

Create alert

About 1,860 results ]0.03 sec)

Gamification and human factors in quality management systems: mapping from
octalysis framework to ISO 10018

ML Sanchez-Gorddn, R Colomo-Palacios... - ... Conference on Software ..., 2016 - Springer

Human factors are important in order to achieve outcomes which are consistent and aligned
with organizational strategies and values. However, understanding how to successfully deal ...

Yr Save DY Cite Cited by 23 Related articles All 4 versions

tpoF] Evaluation of Student Core Drives on e-Learning during the Covid-19 with
Octalysis Gamification Framework

F Marisa, SSS Ahmad, ZIM Yusoh, AL Maukar... - ..., 2020 - pdfs.semanticscholar.org

Learning activities during the Covid-19 pandemic were carried out with an online system

even though in reality many institutions had not prepared their systems and infrastructure ...

¢ Save 99 Cite Cited by 8 Related articles All 2 versions 99

Evaluation of a dynamic role-playing platform for simulations based on Octalysis

gamification framework

D Economou, | Doumanis, F Pedersen... - ... Proceedings of the ..., 2015 - books.google.com
The use of serious games (SG) in education and their pedagogical benefit is being widely
recognized. However, effective integration of SGs in education depends on addressing two ...
3¢ Save DY Cite Cited by 24 Related articles All 6 versions

tpoF] Classification of stress management mHealth apps based on Octalysis
framework

S Ewais, A Alluhaidan - 2015 - researchgate net

Many mHealth apps have been developed to assist people in self-care management. Most
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[PDF] researchgate.net
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Hemos impactado las
experiencias de mas de
1,000 millones de personas.

JJ

The Octalysis Group
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Microsoft

Simén Duque
Sr. Gamification
Designer

6+ anos disenando experiencias

WlvE Gamificadas.
Liderando proyectos en Ameérica,
Europa, y Asia

@ C idor de Ti

Hilton ompetidor de Tiro con arco

PUSs AL aTOoRCTY semiprofesional (Top 30 en
Colombia en el 2017). &

yahoo/
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Gamificacion implicita vs. explicita

Limpio/Eficiente Ladico/Magico



m RAPCHAT Overview andrew@rapchat.com 9

Al Overview

278.42K
Last 30 Days

2.05M

160.17K

7.1IM

257.34K
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User Activity
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Profile Strength: Intermediate A~
G/___#_ 4

o>y Which university or school did you attend?
.m Add your school so that classmates and alumni can easily find you
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Gamificacion implicita vs. explicita

Limpio/Eficiente Ladico/Magico
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Gamificacion implicita vs. explicita

Limpio/Eficiente Ladico/Magico



' MR. SOHAIL KHAN

Congratulations!

Coupnn Code: 1 564ededal fad54d
Nationality, indian




& ceanHero

Save the oceans by

surfing the Web .=,

Bottles that OceanHero

recovered. Join us!

32,393’331 % users have already

P ADD OCEANHERD TC CHROME

Excellent
Q0000 45
== our 350 review

=on W Trustpilor

¥ msn

2 ‘i A Slice of Life in Barcelona | J 3 mrshelitonty & A NHV Natural Pet
R 5 =4 2 =

hitps://oceanhero.today/


https://oceanhero.today/
https://oceanhero.today/










« Share this fact

Correct!

According to the United Nations, only
7.65% of the oceans have some type of
protection. Additionally, only 3% of the

worlds ocean is consdiered to be
'strongly’ protected.
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Gamificacion implicita vs. explicita

Limpio/Eficiente Ladico/Magico
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Introduction 1 100 Dashboard o= 9= 688

Profile Garage Achievements

‘ Unlocked Legendary Item

EHNY FOX

Unlock new cars!

You are now able to unlock new cars, Swipe
right to discover what’s waiting for you..

CONTINUVE

Introduction 2 108

You've completed a Safe Loothox!

You unlocked a Lootbox!

You filled up with Orb energy, and
unlocked a Safe Lootbox. Callect it!
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15 = p»
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Profile Garage Achievements
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Tap Secret to reveal an item

=\

LooTEOX

Dashboard

Profile

COLOR

LIOHTS

SECRST

Garage

)

ACCENTS

Achievements

+ 1

WHEELS




y

Gamificacion implicita vs. explicita

Limpio/Eficiente Ladico/Magico
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Reading charts helps to predict

likely price movements,




This is GREED,

This is FEAR.
CGreed tempts you to make unwise choices
. &Y &L *
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Fear will try to scare you into doubting your knowledge. 1 LB
s TS Y

Which emotion prevents you From closing a losing trade?
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:Por que te gusto el
tema de la
Gamificacion?



:(Por que te parece
relevante el tema?



:Como la Gamificacion
puede impulsar el
camino profesional de
un estudiante?






‘ :Qué es la gamificacion?




' :Qué es la gamificacion?




How the Hidden Rules of
Ownership Control Our Lives
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THE COGNITIVE BIAS CODEX

We store memories differently based

on how they were experienced .

We notice things already primed in
. memory or repeated often
What Should We We reduce events and lists
to their key slements . ©
Remember?

Bizarre, funny, visually striking, or

Too Much
anthropomorphic things stick out more

. than non-bizarre/unfunny things
We discard specifics

to form generalities @

Information

: : &R
We edit and reinforce ;

’ We notice when something has changed
some memories after the fact '

We are drawn to details

We favor simple-looking options

and complete information over
complex, ambiguous options

that confirm our own existing beliefs

: IRT We notice flaws in others
Pl more easily than we
To avoid mistakes, ¥
we aim to preserve autonomy P
and group status, and avoid . €
irreversible decisions

notice flaws in ourselves
ance
Ravarge Psichology

Systemn ustificasion

fatataricn
E’ﬁ‘ucn"-ﬂ sion o
Insensfity to sarTple s2€
egert of probabiity
Anecaoral falacy
Masian of vediny We tend to find stories and
esked-mar falacy <
Hecency iision patterns even when looking
Camitlers fahae
ot par o Ly at sparse data
%‘wy“"ﬂ Wacy
mow:f'"’“(fbn
oo,

Backfire effact

To get things done, we tend
to complete things we've .
invested time and energy in

To stay focused, we favor the
immediate, relatable thing

.ﬂe”"‘w
e i
Q, LN N @ Ve fill in characteristics from
R Jgf‘a,:_‘o% oy ey stereotypes, generalities,
in tront of us %C;"ég'%‘%fﬁ% and prior histories
5% 9, %, %y
4% 58 %" P T oy
“%“7‘4 o P Yo
25 B0 A 2
%) ?*";9 q‘q:‘l "";.’_ »
AT RN AN
. e 2 e 9, %,

$00% Sacgel BRRGBILAN, b

5355 $3503% 1355000 kb %

255% 95 8o FRITY k- @ @ We imagine things and pecple

e » oA *gn 2%8°a% 2 4 ==
To act, we must be confident we @ §98E 3%% %;; S 3 Rt S we're familiar with or fond of
< 2 8 = o . =
can make an impact and feel what 3f ‘g g 3 "% 305 ga 31 B as better
8 3 TR %
we do is important 5,& i e % e
L R
Need To 3

. We simplify probabilities and numbers

to make them easier to think about
We project our current mindset and ® We think we know what
assumptions onto the past and future

-
Meaning
other people are thinking

Not Enough



THE COGNITIVE BIAS CODEX

We store memories differently based

We notice things already primed in
on how they were experienced .

. memory or repaated often

What s ho uld We We reduce events and lists ! Bizarre, funny, visually striking, or Too M uch

to their key elements . { > _~" anthropomarphic things stick out more
Remembe r? @ than non-bizarre/unfunny things Informatlon

We discard specifics S

to form generalities @ @ Ve notice when something has changed

We edit and reinforce
some memories after the fact .

We are drawn to details
that confirm our own existing beliefs

We favor simple-locking options
and complete information over

complex, ambiguous options Sentido Epico

Cumplimiento de
Objetivos

We notice flaws in others
more easily than we
notice flaws in ourselves

Empoderamiento

To avoid mistakes,

we aim to preserve autonomy
and group status, and avoid ‘

irreversible decisions

. Influencia
Pertenencia :
Social
We tend to find stories and
patterns even when looking
at sparse data

Escasez Impredecibilidad

To get things done, we tend
to complete things we've .
invested time and energy in

Evitacion

We fill in characteristics from
stereotypes, generalities,
and prior histories

To stay focused, we favor the
immediate, relatable thing
In front of us

. We imagine things and people
we're familiar with or fond of
as better

To act, we must be confident we .
can make an impact and feel what
we do is important

Need To . We simplify probabilities and numbers NOt Enoug h
ACt FaSt . to make them easier to think about Mea I‘liﬂg

We project our current mindset and . We think we know What
assumptions onta the past and future other people are thinking



-Status Points
-Badges

-Fixed Action Rewards
-Leaderboard
-Progress Bar

-Quest Lists

-Dessert Oasis

-High Five

-Crowning
-Anticipation Parade
-Aura Effect
-Step-by-Step Overlay Tutorial
-Boss Fights

-Exchangeable
Points

-Virtual Goods
-Build from
Scratch

-Alfred Effect
-Collection Sets
-Avatar
-Protection
-Recruiter Burden
-Monitor
Attachment

-Appointment
Dynamics
-Magnetic Caps
-Dangling
-Prize Pacing
-Options Pacing
-Last Mile Drive
-Count Down Timer
-Torture Breaks
-Moats

-The Big Burn

-Narrative
-Elitism
-Humanity
Hero
-Revealed
Heart

-Sunk Cost Prison
-Progress Loss
-Rightful Heritage
-Evanescence
Opportunity

Cumplimiento de
Objetivos

Pertenencia

Escasez

-Beginners
Luck

-Free Lunch
-Destiny Child
-Creationist

Sentido Epico

Empoderamiento

Influencia
Social

Impredecibilidad

Evitacion

-Status Quo
Sloth
-Scarlet Letter

-Visual Grave
-FOMO Punch

-Milestone
Unlocks
-Real-Time
Control
-Evergreen
Combos
-Instant feedback
-Boosters
-Blank Fills
-Plant Pickers
-Poison Pickers

-Friending

-Social Treasure/Gifting

-SeeSaw Bump
-Group Quests
-Tout Flags

-Brag Button
-Water Cooler

-Conformity Anchors

-Mentorship
-Social Prod

-Glowing Choice
-MiniQuests
-Visual
Storytelling
-Easter Eggs
-Random
Rewards
-Obvious
Wonder

-Rolling Rewards
-Evolved Ul
-Sudden
Rewards
-Oracle Effect
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El framework no te da todas las
respuestas, pero si
permite que te hagas las
preguntas correctas.

JJ

Yu-kai Chou






CAIXA

Segundo banco publico
mas grande en Brasil




‘ Desafio

Pasar de 8.600 a
9.000 millones de reales
en ganancias netas anuales.

THE e
OCTALYSIS unifier
GROUP Camification Solutions



TIPO DE JUGADOR CAIXA

Sentido Epico

Cumplimiento de

Objetives Empoderamiento

‘ vA Influencia
Pertenencia CA ,A Social

Escasez

Impredecibilidad

Evitacion



COLLECTION SET

[PERTENENCIA ]

Luego de completar desafios
de ventas, los empleados
ganaban piezas de
rompecabezas.

Al completarlas, podian
redimirlas por regalos como
drones, maquinas de café,
videojuegos, etc.

) REALIZE.CAIXA

Parabéns!

Vocé Xgnhou ] porte de uma

ega 8 garrafa
Junte todas e gonhe

q PILARES DE GESTAQ E [TENS PRIORITARIOS

Parabéns!

Vocé acabou de ganhar
uma Smart TV LED 40".

RESGATAR




MILESTONE
UNLOCK

CUMPLIMIENTO e

DE OBJETIV oo G
OBJ 0S O

® Time: fede
@ Cardsi 10

Conectando los objetivos del
banco con los objetivos de
los empleados.

Al completar los objetivos,
desblogueaban nuevas
piezas de rompecabezas.




EVANESCENT
OPPORTUNITY

[ EVITACION ]

En ciertos momentos, se
presentaba una oportunidad
de tiempo limitado para
intercambiar piezas repetidas
con otros jugadores.

Esto creaba una fuerte
sensacion de FOMO por
completar los rompecabezas
faltantes.




THE BIG BURN
& LOTTERY

' ESCASEZ |

(o ) ((oana )

( Fernando Oliveira
@ Time: fecle » 26245 Primios reigotoddos
IMPREDECIBILIDAD Q=
.

Las personas con piezas de
rompecabezas repetidas
también podian “quemarlas”
por una oportunidad de ganar
un premio mas grande.




‘ Resultados

83.000 personas en
4.500 sedes.

Engagement 10% -> 92%

$9.000 (5%) -> $12.700 (48%)
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Octalysis Nivel 1:
Los 8 Core Drives del
Octalysis Framework
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CORE DRIVE 1:
SENTIDO EPICO & VOCACION

Nos motiva cuando sentimos que hacemos parte de algo mas
grande que nosotros mismos o que fuimos elegidos para ello, algo
con un objetivo mayor.

1

Sentido Epico

Cumplimiento de

Dietias Empoderamiento

Influencia
Social

Escasez Impredecibilidad
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& ceanHero

About Our mission Encyclopedia

Bottles that OceanHero
users have already
recovered. Join us!

Excellent

y 2 Trustedsite
d"i?:-b ok pediichon C0000 :8

100,000+ users 3cross .
via Gold Standard Chrome and Firefox Scresned for security See our 350 reviews on K Trustpliot

GLOBAL

nthe @
it [ THW™ ¥ msn ) scueapiver 9 £60b

https://oceanhero.today/

Collection certificates How it works

#5314 Octalyeis Group + invite


https://oceanhero.today/
https://oceanhero.today/

We’'re working with local
communities to collect plastic

And we're supporting partners like
PlasticBank who build up a global network of
plastic collection hubs
e  OR%nT ..







cceanHero About us Our mission Encyclopedia How it works

Harnessing the power of the web OceanHero
creates a simple way for people to join the fight
against ocean pollution

5; )

The Problem

The marine Ecosystem is crucial for life on earth.

50% - 85% of the world's oxygen comes from the oceans and they
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We use money from
advertisements to pay
people in need to recover
ocean-bound plastic §




People can exchange
ocean-bound plastic for
money at collection
hubs of our partner
Plastic Bank

Good to know! -




2 Tipos de Core Drive 1:

Real vs. Ficticio
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2 Ways of Core Drive 1:

Existente vs. Inspirado



"TESLA MISSION

Accelerate the world’s transition to sustainable energy




‘ La credibilidad es clave

are you ready to help us
take on the world’s
toughest energy challenges

Please visit exxonmobil.com,sg Mobil EXO“MObi'

for more information. B ancs o ExxonMobil Taking on the world's toughest energy challenges.



Pasos para un buen Core Drive 1

Buen storytelling.

Si la persona se lo cree ella misma,
la conviccidn importa.

Si la persona toma decisiones de
sacrificio basadas en el CDI.

Si la comunidad cree en ello, habla de
elloy se une en torno a ello.

Si se refuerza el concepto de CD1 de manera
constante desde la fase inicial hasta el final
de la experiencia.




GT #10:
Narrativa

Historia que genera un
contexto para la
experiencia
gamificada.

Usualmente, cuenta
con personajes,
enemigos y un
proposito/objetivo
final.

P e r——] T




‘ Actividad

Piensa en un ejemplo en el que el Core Drive 1 te
motivo a ser parte de una experiencia.

¢ Cudl era el “Sentido Epico" de esa experiencia?
¢ Conoces mas personas gue siguen ese mismo
llamado?

iComparte tus ideas con el resto del grupo en |a
seccion de comentarios!






‘ Bonificacion

¢ Quieres aportar tu grano de arena para mejorar
aun mas la experiencia educativa de Platzi? »

Dinos como utilizarias el Core Drive 1 para
motivar a mas personas a unirse a esta
plataforma.



CORE DRIVE 4:
Sentido de pertenencia y posesion

Nos motiva cuando sentimos que algo nos pertenece: riqueza,
propiedades, informacion, objetos coleccionables, etc. Al sentir
esto, el jugador sentira un impulso por mejorarlo y conseguir mas
de ello.

Sentido Epico

Cumplimiento de

Objetivis Empoderamiento

Influencia

4 Pertenencia Social

Escasez Impredecibilidad

Evitacion












‘ & Search on OceanHero & save the oceans
T v— . - rr

/' Ocean Mode




ocean thanks you, Simon
- Duque Echeverni
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EmiratesNBD | & Search the website = Choose your website / yie _

Personal Priority Private 5 Corporate & Institutional About Us Security Centre

Fitness Account

Step more. Save more.

The first savings account that links to your fitness activity and rewards you with higher
interest rates with every step you take.

s ) %)

Earn up to 3% interest on The more steps you make, Get exclusive offers across gyms,
your savings the higher the interest sportswear, health and nutrition




& Search the website

Personal Priorit Private Corporate & Institutional About Us

Fitness Account

Step more. Save more.

The first savings account that links to your fitness activity and rewards you with higher
interest rates with every step you take.

s 0y %,

Earn up to 3% interest on The more steps you make, Get exclusive offers across gyms,

your savings the higher the interest sportswear, health and nutrition

s _



\'/ Search the website Choose your website / 1= _

Home Personal Priorit Private Business Corporate & Institutional About Us Security Centre

Run more. It's in your interest.

With the Emirates NBD Fitness Account, the more steps you make, the higher the interest rate.
We've summarized the number of steps below and the corresponding interest you'll earn.

Interest Rates

No of daily steps Interest Rate, % p.a.
Less than 5,000 0.25%
5,000 to less than 8,000 0.50%
8,000 to less than 12,000 1.00%
12,000 to less than 15,000 1.50%

15,000 and above 3.00%







Tiempo

Sentido Epico

Cumplimiento de

Objstives Empoderamiento

2t Influencia

4 Pertenencia Soetal

Escasez Impredecibilidad

Evitacion



Sentido Epico Sentido Epico Sentido Epico

Cumplimiento de

Cumplimiento de
Objetivos

Objetivos

Cimplimisnta de Empoderamiento Empoderamiento Empoderamiento
Objetivos

Influencia
Social

Influencia
Social

Influencia
Social

Pertenencia

4 Pertenencia

Pertenencia

Escasez Impredecibilidad

Escasez Impredecibilidad

Escasez Impredecibilidad

Evitacién

Evitacion Evitacion

8
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GT #75:
Puntos Canjeables

Moneda virtual que se
puede intercambiar por
objetos y/o beneficios
dentro de la economia
de un sistema
gamificado.




GT #17:
Objetos de
Coleccion

Un conjunto de
elementos (fisicos o
digitales) que
solamente se
consideran completos
una vez estén
reunidos. Deben ser
parte de una misma
tematica.




‘ Actividad

¢ Tienes alguna historia personal en la que
estuviste bajo la influencia de Core Drive 4?

Algo significativo, que te importaba y a lo que
tenias un fuerte apego (cualquier cosa cuenta:
objetos, animales, personas, experiencias).

iComparte tus ideas con el resto del grupo en la
seccion de comentarios!



‘ Bonificacion

Las personas que compartan su historia recibiran
una lista de mecanicas de juegos de Octalysis que
hemos compartido con empresas como Tesla,
Microsoft, Salesforce, Volkswagen y jimuchas mas!
Para potenciar el enganche de sus clientes hacia
sus productos, servicios y experiencias 1.

(Podras abrirla en el segundo mdédulo de este
curso)






Core Drive 5:
Influencia social y relacionamiento

Son todos los elementos sociales que motivan a las personas,
incluyendo: aceptacion, respuestas sociales, companerismo,
competencia y envidia.

Sentido Epico

Cumplimiento de

Objetivos Empoderamiento

Influencia
Social

5

Escasez Impredecibilidad
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Now, open a new tab in
your browser to see
OceanHero in action @

PS: Be careful to click on the
“keep it" button when
Chrome asks you if you want
to keep OceanHero.

Excellent

Trustpilot
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ecosystem, the issue of ocean pollution and what can be done about it.

[/ @ Collect together

Add your friends and see how
many bottles they recover

W 535 b

James 12 ':

Emily 56 +5

According to the United Nations, only
7.65% of the oceans have some type of
protection. Additionally, only 3% of the

< Share this fact worlds ocean is consdiered to be
'strongly’ protected.

WE CONNECT

PEOPLE WITH THE OCEAN

We believe that it is important to connect people with the ocean to educate
and inspire them. That is why we show beautiful images and videos while
you browse the web and let people collect bottles together with friends.
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@ Collect together & chat

Share your personal invite
link with your friends to
connect
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link with your friends to
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' GT #10:
Narrativa

Historia que genera un
contexto para la
experiencia gamificada.

Usualmente cuenta con
personajes, enemigos y
un propoésito/objetivo
final.

P e r——] T




‘ Actividad

Piensa en cdmo se podrian implementar
misiones grupales en Platzi para motivar a las
personas a realizar las Acciones Deseadas.

iComparte tus ideas con el resto del grupo en la
seccion de comentarios!



Graba un video con un amigo, conocido o familiar
en donde le expliques qué es Core Drive 5,
menciona un ejemplo de alguna actividad que
tenga este Core Drive como motivador principal.
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Core Drive 8:
Pérdida y evitacion

Se basa en querer evitar que algo malo o negativo pase.

motivacion viene del miedo a perder algo o de sufrir las
consecuencias indeseables de una accion no deseada.

Sentido Epico

Cumplimiento de

Objetivos Empoderamiento

Influencia
Social

Pertenencia

Escasez Impredecibilidad

Evitacion

8
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Still not convinced to use OceanHero?
Tell us why!

By 2050, there will be more plastic than fish

in the ocean

Report by the
ELLEN MACARTHUR FOUNDATION
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The Problem

The marine Ecosystem is crucial for life on earth.

50% - 85% of the world’s oxygen comes from the oceans and they
also help regulate the climate. Around 98% of the heat from the
sun's rays are absorbed by the ocean!

Additionally, 94% of all life on earth is aquatic. We need to protect
this vital ecosystem!



Approximately 10 million metric tons of plastic
waste enter the oceans each year.

Half of all plastics ever created were created in the last 15 years.
Many communities in the world do not have the developed waste
and recycling infastructure to deal with such amounts. Causing
huge amounts of plastic to leak into the environment and

specifically into waterways like rivers that carry the plastic into the
oceans.

Unfortunately, plastic is projected to double within the next 10-15
years and could even quadruple by 2040!




Over 700 marine species suffer the consequences of
plastic pollution

Plastic pollution affects between 700-1200 species through
entanglement or ingestion, both of which can sicken and kill
animals.

Additionally to this, recent studies have found that the plastic
waste is impacting the growth and reproductive success of some
species. Estimates suggest there are 100 million tons and
between 15 and 51 trillion microplastic particles floating in the
ocean and this plastic may outnumber fish by 2050!

years and could even quadruple by 2040!




between 15 and 51 trillion microplastic particles floating in the
ocean and this plastic may outnumber fish by 2050!

The oceans need more marine protected areas to
support marine animals and livelihoods.

Only 6% of the oceans are currently marine protected areas, yet
the oceans are essential for most of the life on earth. Research
shows that 46% of ocean plastic comes from fishing nets and
overfishing is a major concern for thousands of marine species
from by-catch and pollution.

Trillions of fish are taken out of the ocean each year, which is not
good for the balence of the marine eco-system.




Here are a few videos that will help you Dive even deeper with these scientific peer-reviewed
to understand the issue papers




NATIONAL
GEOGRAPHIC

> Pl o) 138/608



https://www.youtube.com/watch?v=o0AOkDpzNBM&ab_channel=NationalGeographic

Zombies, Run!




Recolecta suministros mientras
te mueves. jConstruye y
defiende tu base!

Misiones llenas de accién. jUna nueva
historia cada vez que corres!

Ponte en forma. Escapa de los
zombis. jSalva el mundo!
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GT #78:
Rachas

Mecanismo donde las
acciones deseadas que se
realizan repetidamente se
registran, se muestrany se
recompensan de manera
incremental.

500

dias de racha

Felicitaciones por usar Duolingo

durante 500 dias seguidos
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‘ Actividad

Piensa en cualquier actividad en la que estés
involucrado actualmente que ya no sea
placentera o significativa, pero que continuas
haciendo debido al Core Drive 8: Pérdida y
Evitacion.

¢ Como te hace sentir eso y qué haria falta para
que detuvieras ese comportamiento?

iComparte tus ideas con el resto del grupo en la
seccion de comentarios!



Asegurese de haber completado las actividades
de cada clase de los Core Drives de este modulo
(1,4,5,8), o de lo contrario no podras abrir la lista
de Mecanicas de Juegos en el proximo modulo.



:Que tipo de proyectos o
empresas pueden ser
gamificados?

:Como te preparas para iniciar
un proyecto?

;Cual es el numero de
integrantes que debe tener un
equipo y sus perfiles?









‘ Contexto

Platzi te ha contratado para disefiar una
experiencia gamificada en su plataformay asi
incrementar sus métricas de negocio.

Tu objetivo es usar el conocimiento adquirido en
este curso acerca de los Core Drives 1,4,5y 8
para moldear la mejor experiencia posible para
sus estudiantes.



‘ Méetricas

1. Cantidad de estudiantes con suscripcion al
plan anual.

2. Cantidad de cursos completados por
estudiante.

3. Cantidad de proyectos o tutoriales hechos por
estudiantes.



‘ Acciones deseadas

Entrar diario a Platzi.

Continuar curso activo.

Completar clase.

Aprobar curso.

Comenzar un nuevo curso.

Suscribirse al plan anual de Platzi.

Usar link de referido para invitar amigos.
Subir un proyecto a Platzi Connect.

© No a bk b=



‘ Proyecto final

1. Segun las métricas y acciones deseadas,
escribe al menos tres ideas para cada uno de
los Core Drives vistos en este curso.

2. Selecciona las 3 mejores ideas.

3. Explica las ideas seleccionadas en mas detalle
(puedes usar texto e imagenes) y cOmo
interactuan entre ellas para maximizar el
enganche de los estudiantes.
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